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Research on the Public participation in Scientific Communication

based on the Science Shop Operation in Shanghai

TAN Yi
( Research Institute of City Goverence Shanghai Jiao Tong University Shanghai 200030 China)

Abstract: A Science Shop is a facility often attached to a specific department of a university or an NGO that provides independent participatory research
support in response to concerns experienced by civil society. Its a demand — driven and bottom — up approach to research. The paper based on the analysis
of science shop concept and value analyzes the operation practice of Shanghai science shops and the problems at the view of Science Communication and
makes some recommendations to expand the scientific value of the science shops.
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