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Study on the mass media and public environmental behavior

LU Shaoyun' SUN Zhufeng’

(1. School of International and Public Affairs Shanghai Jiao Tong University Shanghai 200030 China; 2. China Academy of Urban Governance
Shanghai Jiao Tong University Shanghai 200030 China)

Abstract: Under the perspective of the mass media theory this article analyzed the mass media’ s influence on
the public environmental behaviors based on the 2013 Chinese General Social Survey. we founds that it is neces—
sary to divide the mass media into TV media and the non — TV media and the public pro — environmental behav—
iors should be divided into private pro — environmental behaviors and public pro — environmental behaviors. Mass
media has a significant influence on the public pro — environmental behaviors. Among them the non — TV media
has positive influence on private pro — environmental behaviors and public pro — environmental behaviors. The
environmental preferences and environmental knowledge play the roles of partial intermediary respectively in the
above relationship. TV media has a positive impact on private pro — environmental behaviors but a negative im—
pact on public environmental behaviors. The environmental preferences and environmental knowledge do not play
any role of intermediary in the above relationship.

Key words: mass media; public pro — environmental behaviors; environmental knowledge; environmental pref—

erences; intermediary effect



